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O`KEY Group opens new hypermarket in St Petersburg 
 
O`KEY Group S.A. (AIX, LSE, MOEX: OKEY, the “Group” or the “Company”), one of Russia’s 
largest food retailers, announces the opening of a new hypermarket at the Europolis shopping 
centre in St Petersburg, Vyborgsky District. Replacing a former Perekrestok store at 84 
Polyustrovsky av., the hypermarket welcomed its first customers on 20 April. 
 
The hypermarket has a selling space of 5,215 sq m and follows a renewed concept created in response 
to market challenges. The Group first introduced the concept back in 2020 and has been implementing 
it ever since to upgrade existing stores and open new ones. 
 
The zoning and product layout design in the new hypermarket is consistent with modern customer 
needs and their convenience. The store features a distinctively expanded assortment of fresh and ultra-
fresh products, whose share in the shopping basket is continuously growing. Today, O’KEY 
hypermarkets are proud to offer more than 40,000 food and non-food items, including a more than 
6,000 SKU range of fresh meat, poultry, fish, and dairy products, confectionery, fruit and vegetables. 
All chain stores offer products of their own production, including 300 items of ready-to-eat meals and 
bakery products from the chain's own bakery. Their growing share in our offering follows a similar trend 
in consumer behaviour observed over the past few years, with more and more customers looking to 
buy ready-to-eat meals. 

The new hypermarket will also feature a variety of additional service options, including an in-store cafe, 
meat and cheese cutting, fish scaling, a choice of takeaway draught beer, and made-to-order ready-to-
eat dishes and confectionery.  
 
For quick and easy purchases, customers can use eight self-service checkouts integrated with the new 
loyalty programme, which leverages a multi-level system of discounts available to O’CARD holders. 
The discount depends on the ticket size, and there are three discount levels for a selected product 
range rotated on a monthly basis: silver (10%), gold (15%), and platinum (20%). The loyalty programme 
is fully integrated with the personal account in the O’KEY mobile app, synchronising data between the 
card level and the price of products. This way, customers can see the discounted price based on their 
loyalty programme level by scanning the barcode from the price tag or the product in their mobile app. 
In addition, families with kids under three years of age can present their baby's birth certificate and an 
activated loyalty card to get up to 20% off selected items for kids. Also, shopping centre employees will 
pay 10% less for the ready-to-eat and bakery assortment by presenting their pass or a badge and an 
activated loyalty card.  
 
Olga Kuzyakina, Real Estate Director at O`KEY Group 
 
“In line with the previously announced plans, we keep opening upgraded hypermarkets with a focus on 
the key cities of our operation. Historically, St Petersburg has been our priority as it is where our chain 



 
originated. That is why we are committed to making stores in the city as convenient as possible for our 
customers – in terms of both location and the interior and customer experience we offer. Wide 
assortment and improved level of service, together with a well-balanced offering of fresh and quality 
products at affordable prices, enhance the competitive edge of our hypermarket format and help us set 
new, high standards for the entire industry.” 
 
Customers will be able to enjoy substantial discounts on products featured in the Festival of Low Prices 
catalogue issued to celebrate the new hypermarket's opening.          
 
ABOUT O`KEY GROUP 
O`KEY Group S.A. (AIX, LSE, MOEX: OKEY) is one of the leading grocery retailers in Russia, operating 
hypermarkets under the O`KEY brand and discounters under the DA! brand.  

As of 31 December 2022, the Group operated 273 stores across Russia (79 hypermarkets and 194 discounters) 
with the total selling space of 656,224 square meters. The Company opened its first hypermarket in St. Petersburg 
in 2002 and has since demonstrated continuous growth. O`KEY was the first Russian food retailer to launch e-
commerce operations offering a full range of hypermarket products for home delivery. The Group has nine e-
commerce pick-up points in Moscow and seventeen e-commerce pick-up points in St. Petersburg. In 2015, the 
Group launched the first discount chain in Russia under the DA! brand. The Group operates five distribution 
centres in Russia – three in Moscow and two in St. Petersburg. The Group employs 21,900 people.  

In 2022, the Group’s revenue amounted to RUB 202.2 bn, and EBITDA reached RUB 17.0 bn.  

The O`KEY Group shareholder structure is as follows: NISEMAX Co Ltd – 49.11%. GSU Ltd – 34.14%, free-float 
and other holders – 16.75%. 

 
For more information, please contact:   
pr@okmarket.ru 
 
 


